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» FUTURO™ Bo3HMKHOBEHME BpeHaa B 1917 i Lfmm
*};Tj‘,ﬁ" FUTURG
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» [lonHas nuHenka NpoayKkToB B 42 cTpaHax
= [lornoweHa 3M B 2008

»= 100 onbiTa U 3HAHUN

* BecKoMNPOMMUCCHOE Ka4yeCcTBO

= Bonee 50+ net nHHoBauum B obnacTtu
30 paBOOXpPaHEHNS

= PekomeHgoBaHo oapmauestamu CLUA
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I'I0M0raeT' 3alUTUTb MbILLbI U
cycTaBbl OT TpaBM; CHU3UTb Bonb Npu
TpaBMe; CNocobCTBYET NpoLeccy
3aXunBneHua. |

Mpogyktel FUTURO OyayT genarb To,
4YTO0 Mbl M roBOpuUM, YTOBLI OHY

caenarnu...
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NMNoopepxka KOM®OPT NMpuneraHue

pynna mesnumnHCKMX Mcnonb3aytoTcs Tonbko OnNTUMM3aLMS CBOWCTB
cneynanncToB NOCTOAHHO npeMmnym matepuarnsl npu MaTepunanos, - pacTsKeHne u
paboTatloT Hag NPOu3BOACTBE, KOTOPbIE cxaTue, 4tobbl obecneunTb
3(pPEKTUBHOCTLIO obecneynBaroT MArKoCTb, naeansHoe npuneraHve u
npoaykTa TEnno, Bo3ayXonpoHULIAaeMOCTb KOMOPT NpU ABUKEHUN.

lNpaBunbHaa nogaepxka, KoMqopT,

npuneraHme 3anor npaBuiibHOro nogbopa.
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Ob6ecneunBaeT Nerkm cxxaTne, NOAAEPXKKY N TepaneBTUYEeCKoe CoOXpaHeHne Tenna, Ytobbl
NomoYb 061erynTb CUMNTOMbI, CBA3AHHbLIE C HE3HAYUTENBbHLIMU PACTSXKEHUSIMN,
aedopmauyunen u apTpuTom.

Ob6ecneunBaeT perynmpyemMble YPOBHU CXaTus, NOAOEPXKKM U TEPANEBTUYECKOIO yaepKaHus
Tenna, YTobbl NOMOYb 006NErYNTL CUMMNTOMbI, CBA3aHHbLIE CO LUTAMMaMU, PaCcTSXKEHUI, apTpuTa
1 60N B MbiLLLAX.

YMepeHHbIN

YMepeHHbIn - ObecneunBaeT yMepeHHyI0 NoAAEPXKY U cTabununsaumio, 4To6bl NTOMOYb NPegoTBPaTUTb
cTabunuaupyowmii MOBTOPHOE MOBPEXAEHNE 1 0BMEerYnTb CUMMNTOMbI, CBSI3@HHbIE CO LUTAMMAaMW, PaCTSXKEHUSX,
apTpuTax u NoBTOPHbLIX TPaBM, CTpecca.

OGecneymBaeT TBepAYo NOAAEPKKY, MCNOMb3ysl COYETaHNE COBPEMEHHbIX MaTepuarnos, YTooObl
NMOMOYb NPEAOTBPATUTL MOBTOPHOE NOBPEXAEHME M 06NerYnTb CUMMNTOMbI, CBSI3aHHbIE CO
LITAaMMaMW, PACTSHKEHUSX, apTPUTaX 1 NOBTOPHbLIX TPaBM CTpecca.

XecTkum o

¥ecTkun - Ob6ecnevnBaeT BbICOKMIA YPOBEHDb MOAAEPXKKM U CTABUNM3aunmn, NCNOoNb3ys MbKne LapHUpHLGI,
cTabunusnpyrowmm nnacrmaccy v / unum antoMmMHMEBbIE CTabmnmnaaTopbl, YTOObI NOMOYb YMEHbBLUUTL PUCK
NMOBTOPHOW TpaBMbl U 0ONErYMTb CUMNTOMbI, CBAI3aHHbIE C OCTPbIMW TPaBMaMu.
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[biwawmmn, ABONHOWN CTPENY,
9NAaCTUYHbIN TPUKOTAXKHbIN
mMarepuan - KoMqOopT B TeYeHne
BCEro AHS HOCKM

Xnonok / nonuactep / HENNOH
CMECb - CTPeny 13 cnaHgekca

Jlerkmn, abliallym n ngeanbHO
noaxoamT ANa ANUTENbHOro
HOLLIEHUSA

Onopbl NoBTOPSAOT bopMmy Tena,
Ans KoMopTHOM NOAAEPKKM U
AONrOBEYHOCTH

70% cTtupon-6ytagueH-
kay4yk n 30%
XNOPONPEHOBOro (HEOMPEH)

ObecneumBaeT cxaTue,
noaaepKy U coxpaHeHue
Tenna

BornbLle npoyHoCTH,
JONroBEYHOCTM N MOLLHOCTH
npu cxxaTuu.

NpeanbHo ans KOPOTKUX
NPOMEXYTKOB HOCKA

CpeaHen 1 BbICOKOW NNIOTHOCTU
neHononuypeTaH (Kak ansrepHaTnea
HeonpeHa) obecnevnBaeT NOBbILLEHHYIO
BO34yXOMPOHMLLAEMOCTb

ONacTUYHbIN, MPOYHbIN N OONTOBEYHbIN KaK
HEOonpeH.

He HakannuBaeT u He yoepKnBaet 3anax

MaTtepuan BkntoyaeT B cebs
BO34yXONPOHMLIAEMYIO NEHY C CETKOM U
dornmcoBon nogknaakon, KoTopasa nepeHocuT
Brary oT KOXu

WaoeaneH Anst HOCKK Ha ANUTENbHOE BPEMS



